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This journey started with the selection 
of a social issue that we would then be 
tasked to design around. I wanted to 
choose something that was important to me 
personally, something I would be passionate 
about. I am a woman. I know many other 
women and I wanted to explain our reality 
and the unique violence our gender  faces 
on a daily basis. It isn’t pretty or fun to talk 
about. It is uncomfortable to look in the face, 
but to remain silent is to remain complicit. 

To shedding light on the darkness, we will 
not be consumed.
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According to the World Health Organization, 
1 in 3 women, globally, have experienced 
physical and/or sexual intimate partner 
violence, non partner sexual violence, or 
both at least once in their lifetime. This 
number does not even account for incidents 
of sexual harassment.

Most of these violent encounters are 
perpetrated by either current or former 
intimate partners.
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On average, 140 women are killed every 
day throughout the world. That means that 
nearly every 10 minutes a woman is killed.

There is not a demographic of woman 
on this planet that is exempt from these 
statistics. Violence against women knows no 
boundaries.
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Once we decided on our social issues, one 
of the first steps was to use a very important 
design brainstorming technique that is called 
mind-mapping. The purpose is to just get 
ideas and related words down on paper so 
you can further hone in on the aspects that 
will lend itself to your designs.
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TICK TOCK

We have the research, we have the 
brainstorming, there was one last step 
before we could begin this process in 
earnest. We were tasked with a warm-up 
design exercise; to create two alternative 
ways of telling time and transfer those ideas 
into designs. 

Since our primary project would be to design 
a clock that showcased our social issue, we 
first had to get in the mindset of how to tell 
time in a unique way.
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SKETCHES
Next, we were tasked with sketching several 
potential ideas for our official social issue 
clocks. This step allowed us to get concrete 
ideas on paper and begin to start visualizing 
what our clocks could potentially look like.

My first idea sought to represent the total 
amount of women killed per day.

The second clock was meant to indicate how 
a woman is killed every 11 minutes. 

The final clock was more simplistic, focusing 
on one of the main causes of death; gun 
violence.
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DIGITAL DRAFTS
Building on those initial sketches, the next 
step was to transfer those sketches into 
rough digital drafts. My designs changed 
quite a bit, but there are elements that did 
transfer from my beginning sketches to my 
first digital drafts.

In the end, I chose to continue along this 
process with the bottommost clock.

The red dots represent the roughly 140 
women killed per day, the pattern imitating 
blood droplets.
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PHYSICAL PROTOTYPE
Creating a physical prototype was eye-opening. 
It taught me how some design elements might not 
come across in reality as they do on the screen. I 
tried various materials until I found one that allowed 
my bold colors to stand out.

I printed out the design on matte photo paper and 
made the hand out of painted poster board.
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THE PROCESS

This project started with a rapid fire warm up, where 
we were tasked with creating a new way of telling 
time. We weren’t meant to spend many hours on 
this, using this as a way to get the creative process 
jump-started and begin thinking in alternative ways 
to convey a message.

Next, we sketched out potential ideas that were 
focused on our chosen social issue.

After that, we took those sketches and created 
digital drafts, further refining our ideas.

Once we chose the strongest digital sketch, we 
continued to refine it, pushing the design of not only 
the clock face, but the clock hands as well.

Finally, we took those digital designs and created 
physical prototypes.
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REFLECTION

When we started this project, I felt quite lost. I 
wasn’t sure how I was supposed to take a social 
issue and design a clock around it. 

However, by following the design process, starting 
with mind-mapping, ideas started generating and 
became clear to me.

I trusted myself and continued to push the designs 
and refine them until I found myself with a design 
I was proud of. I just had to start somewhere and 
ask questions about how I could push the design 
further and how I could use the form factor to my 
advantage.

The end result is a clock that I do believe 
showcases my social issue in a unique and 
impactful way.
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PRESENTATION
After creating our clocks, we had to put together 
a presentation about our social issue, providing 
statistics and suggestions about how we can 
begin to change this issue and find solution to start 
mending the topic. The presentation was supposed 
to represent our issue, not only in tone but also 
design. The design shouldn’t distract, but rather 
strengthen the words we were presenting. 
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FACING THE ISSUE

For this next step, we were tasked with 
envisioning what an exhibit about our social 
issue would look like in a real world scenario. 

We began with rough drafts and then 
started refining those into more and 
more distinguished exhibits until we had 
something that we could theoretically show.

We then rendered those visions to showcase 
what the exhibits would look like in a real 
space.
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CONTENT BRIEF

The first stage of this project was to create a 1-2 
page content brief that outlined the key points of 
our social issue, supporting themes, and ideas for 
potential interactive elements.
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SCHEMATIC SKETCHES

Next in the process was taking those ideas 
outlines above and translating them into a visual 
medium. We were tasked with focusing on layouts, 
hierarchy, and interactivity.

I focused on what thematic motifs I could draw 
upon, color palettes, layouts, and how to elicit an 
emotional reaction from viewers that would get 
them invested enough to want to act.
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DIGITAL DRAFTS

Following the process of thumb-nailing and creating 
schematic sketches was taking those sketches and 
turning them into digital prototypes. 

This step allowed us to see how our designs would 
translate in a digital setting and would potentially 
look to viewers of the exhibit. We were able to test 
sizes, typefaces, color schemes, and imagery.
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FINAL DRAFT

After several iterations and refinements, we 
submitted our final drafts for our exhibit. We 
exported them as panels and also created a video 
render to showcase what they would look like in a 
physical space if you were viewing them in person.
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The light-board starts off completely 
blacked out at the start of the day. Slowly, 
as the day progresses, panels begin to 
light up indicating that a woman has been 
killed somewhere in the world. These will  
continue until the end of the day, where the 
light-board is finally lit up completely.
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The second interactive portion of the exhibit 
is a mirror that the viewers stands in front of. 
As they stand in front of the mirror, they’re 
forced to confront the fact that any one of 
the women listed to the right of the mirror 
could be victims, that the close proximity of 
these women to the viewer’s life does not 
grant them immunity. 
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The final portion of the project was to import 
our panels into Blender and create a 3D 
render of them to preview what our exhibits 
could look like in a physical space. 

This step was necessary as we are an online 
class of designers and were unable to set up 
a physical exhibit.
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CLOCK POSTER DESIGN

We had two projects that revolved around 
designing posters. The first was a poster to 
showcase and advertise our social issue clocks that 
we had designed prior. These posters were then 
voted on by the class and one was selected to be 
the blueprint for the design language that would be 
used throughout the exhibit showcase.
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THE BEGINNING

Like many of the projects before this, the first 
step was to mind map out anything that related 
to the task at hand, which was designing several 
versions of typographic and image based posters to 
represent our clock exhibit.

Next, we interpreted those terms and translated 
them into potential thumbnails.
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DIGITAL DRAFTS

Following the thumb-nailing stage, we were to take 
select thumbnails and translate them into digital 
drafts. From there, several iterations were gone 
through until final designs were selected.
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VOTING

After we had our final posters selected, it was time 
for the class to collectively vote on which poster 
they wanted to represent the class exhibit. 

There were two rounds of voting and eventually a 
winner was chosen.

I was very honored to have won the vote and been 
chosen by my peers to represent them with my 
design.
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SENIOR SHOWCASE 
POSTER DESIGN

The second poster we had to design was going 
to represent the Senior Exhibit Showcase. This 
was a poster that represented the concept of our 
collective social issues and would display all of our 
names and advertise the location and time of the 
Senior Showcase.

These posters were also voted on until one was 
chosen for the final selection that would represent 
the Design Class of 2025.
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DOING IT ALL OVER

The process of designing this poster followed the 
same steps as the previous poster. To begin, we 
started by mind-mapping and creating thumbnails of 
potential designs. 
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DIGITAL DRAFTS

After thumb-nailing, we selected one to several 
options and began to turn them into digital drafts. At 
this point, we received feedback and went through 
several stages of refinements.

No detail was too small to revisit.

This was th time to experiment.
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The class once again voted on a poster to 
represent the class for an exhibit. “Unfolding” 
by Meghan Metta-Rogan was the chosen 
poster for the Senior Showcase Exhibit.
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FINAL THOUGHTS

This booklet is a culmination of hundreds of hours 
of design work and dedication.. You can see the final 
designs and exhibits, but I can’t show you the late 
nights, the frustration, the second-guessing I went 
through during this journey.

It was a challenge, one that changed the way I think 
about design and my approach to creative endeavors. 
I am forever grateful for the lessons I learned along 
the way.

I hope you learned something, too.
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